
Orientation to digital
data gathering



https://ilostat.ilo.org/topics/covid-19/covid-19-impact-on-labour-market-statistics/

https://ilostat.ilo.org/topics/covid-19/covid-19-impact-on-labour-market-statistics/
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How digital data gathering works?



4 Level 1” ”Level 2” ”Level 3”

Presenter
Presentation Notes
https://brooks.digital/articles/data-visualization-tools-dont-require-it-support/
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Data gathering methods

Mobile field data gathering Group field data gathering Mobile (SMS) surveys
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Next video: How to 
select your mobile data 
gathering tool? 
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Online material
Fingo Technology Solutions 
Portfolio: 
http://bit.do/solutionsportfolio

Kopernik Impact Tracker: 
http://impacttrackertech.koper
nik.info/digital-data-platform/

http://bit.do/solutionsportfolio
http://impacttrackertech.kopernik.info/digital-data-platform/
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shorturl.at/biFHO

https://www.dimagi.com/mobile-data-collection/

https://shorturl.at/mzAPU

https://shorturl.at/biFHO
https://www.dimagi.com/mobile-data-collection/
https://shorturl.at/mzAPU
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Let’s divide into groups to discuss
What would you like to learn more about? What support do you
need? What activities are you interested in? 

Presenter
Presentation Notes
Copy  questions to the chat window
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Feedback
http://fingo.fi/kp

http://fingo.fi/kp


Digital data gathering, analysis
and visualization part 2

Please add your name to the participant list: https://bit.ly/2zJ9NG4

House rules: 

1. Test your video and microphone (say hello to everyone!) now
2. During the session keep yourself muted & video off unless you

are talking to others
3. Feel free to write a comment, question or ask for an 

opportunity to speak in the chat window at any time.

This session 
will be recorded

Presenter
Presentation Notes
Copy the address to the chat window�First poll!

https://bit.ly/2zJ9NG4
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Agenda for 
today: 

• How to choose the best mobile data gathering tool for your 
organization?

[break for 5 mins]

• How group data gathering tool Ombea works? 
In collaboration with International Solidarity Foundation.
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https://bit.ly/2Z5kDRr

https://www.dimagi.com/mobile-data-collection/

https://shorturl.at/mzAPU

https://bit.ly/2Z5kDRr
https://www.dimagi.com/mobile-data-collection/
https://shorturl.at/mzAPU


18 Scenario A Scenario B Scenario C

Presenter
Presentation Notes
https://brooks.digital/articles/data-visualization-tools-dont-require-it-support/



Selection of digital data collection tools for comparison

Presenter
Presentation Notes
Second poll!



Criteria Explanation

Form editor User friendliness of the form (survey) editor

Web-forms Is it possible share and fill in forms via a web browser in addition to the mobile app?

iOS compatible Is there a native iOS app in addition to Android one? 

Integration to other apps – Zapier Is it possible to connect to other online software (e.g. for visualization) via Zapier link? 

Sharable online dashboard Ability to directly share data as visualised online dashboards?

User management
How easily it’s possible to create new users, users roles, groups as well as separate & link groups of 
users and forms? 

Support How extensive, accessible and knowledgable is the user support? 

Consultation services
Are there additional consultation services available (e.g. for training, creating M&E systems etc.)

Skip logic

Proxy indicator for user friendliness of the form buider: How well is skip logic implemented in the
form builder? Does require complicated syntax or is there also more user friendly alternatives?

Case-management

Does the tool manage cases? I.e. instead of snapshot data collection, is it possible to create cases (e.g. 
patients) and collect data for each case (e.g. medical records and follow-up on each patient)?

Costs at scale
What’s the increase of annual fees when scaling up from a few projects to federaation wide
implementation (dozens of countries, hundreds of projects, thousands of users)
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What should you look at when selecting your mobile data gathering tool



21

Fo
rm

ed
ito

r



22



23

[3] Akvoflow
[3] Poimapper
[4] CommCare
[3] Magpi
[5] SurveyCTO
[5] KoboToolbox
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Data collection methods (incl. web 
forms)



25

Platform compatibility
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Integration to other apps

https://www.betterevaluation.org/en/resources/10-
techniques-building-google-sheets-dashboard

[N] Akvoflow
[Y] Poimapper
[Y] CommCare
[Y] Magpi
[Y] SurveyCTO
[N] KoboToolbox

https://www.betterevaluation.org/en/resources/10-techniques-building-google-sheets-dashboard
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Sharable online
dashboards

[Y] Akvoflow
[N] Poimapper
[N] CommCare
[Y] Magpi
[N] SurveyCTO
[N] KoboToolbox
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User management

[Y] Akvoflow
[Y] Poimapper
[Y] CommCare
[Y] Magpi
[Y] SurveyCTO
[N] KoboToolbox
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Case-management
[N] Akvoflow
[Y-] Poimapper
[Y+] CommCare
[Y-] Magpi
[Y-] SurveyCTO
[N] KoboToolbox
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Support & training
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Cost at scale



Highlights

• Integrated data cleansing, handling and visualization
capabilities when combined with akvolumen

• 'Monitoring' feature to help with measuring changes in 
variable indicators over time*

• Shortcomings

• No web based form sharing and filling

• Gmail account needed for all users

• AkvoLumen dashboard needs manual updating

• No Zapier nor Googlesheet integration
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Highlights

• Granular user group structure management

• Android and iOS apps + Web based forms

• Access and review of history data (ability to update collected information)

•
Shortcomings

• Usability is not as clear and concise as in some other similar tools

• Not fully finalized



• Highlights

• Strong on case management

• Advanced user and organisational management

• Extensive online user support & material.

• Large user based and reference record.

• SMS and IVR support

•
Shortcomings

• Quite complex and initially hard to grasp ’app-approach’. 

• Good for large scale deployments, but need more user
support and management than other solutions. 

• No online dashboards (except sharing via email or Zapier)

• Highlights

• Easy to use integrated online dashboard creation and sharing 

• Supports SMS and IVR data collection

• Cost effective enterprise level subscription

• Shortcomings

• Limited web forms

• Slightly difficult user interface

• No case management



• Highlights

• ODK based, familiar to e.g. KoboToolBox users.

• Can automatically stream data to Google Sheets and Fusion 
Tables.

• Easy to use form builder with help available at each step. 

• Audio quality checks (records audio samples during interivews
for background quality control)

• Shortcomings

• No integrated visualisations or dashboard (but easy link to 
GoogleSheet and via Zapier)

• No SMS or IVR features

• User and form management can get cluttered if trying to handle
a high number of projects. Nested grouping / hiearchy not
possible.  

Solar Media Backpack Quick Guide 2015.34

• Review of each tool

• Highlights

• Free, open-source tool

• Widely used

• Clear user-interface

• Does well Android and webforms.

• Shortcomings

• No Zapier or other cloud connection to other tools

• No user management, no separate teams or user profiles
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Group data 
gathering with
Ombea
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Getting started



What is your favourite colour?

A) Blue
B) White
C) Red
D) Yellow
E) Green

A B C D E
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Which of these countries have you visited?

A) Finland
B) Uganda
C) Sweden
D) Australia
E) Canada
F) India

A B C D E F
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Kindly give anonymous feedback for this training session:

https://bit.ly/3cAcN6s

https://bit.ly/3cAcN6s
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